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Pri prepoznavanju barve, ki bi se lahko povezala s 
splošnim trendom gledanja v obe smeri, je bilo opaziti, 
da so vsi ključni trendi za leto 2016 imeli v sebi element 
zlata. To je “zlata ura” v temni in svetli, to je zlato, ki se 
pojavi v dediščini in prihodnosti - tako v slikah starih 
mojstrov kot tudi v sodobnih oblikovalskih trendih. 
Ob široki paleti rumenih se je identificirala in skrbno 
izbrala tista rumena, ki najbolje prikazuje zlati vpliv 
v prihajajočem letu barvnih trendov. Izbrana je bila 
zlata z vplivom oker barve, ki je hkrati dovolj svetla, da 
pritegne pozornost, in se dobro združuje z drugimi toni. 
Zlata barva in zlati toni se uporabljajo povsod v svetu 
oblikovanja. Gre za ponavljajoče se barve in materiale 
na modnih sejmih, v grafičnem oblikovanju kot tudi v 
arhitekturi, modi, lepoti in notranji opremi. Menimo, da 
je to lep naslednji korak, naraven razvoj in prehod od 
bakreno oranžne, ki je bila barva leta 2015. Oblikovana 
je bila paleta barv, ki se čudovito ujame z barvo leta 
2016 za ustvarjanje različnih barvnih efektov, sproščene 
nevtralne kombinacije ali kaj bolj presenetljivega.

BARVNI TRENDI 2016

< GLEDANJE V OBE SMERI >

BARVA LETA 2016
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riving the foundations of our identity. The starting point 
of our C

F16 brainstorm
 w

as; ‘You need to know
 about your past in order to 

design for your future.’ Today’s global brands place great value on exploring 
and displaying their past history. A

t the design fair in M
ilan for exam

ple, 
m

any of the com
panies w

ere show
ing their tim

elines alongside their future 
products. W

hy? B
ecause their heritage lends them

 an authenticity and 
credibility that cannot be faked, provides a sense of longevity and also 
helps to shape their future. B

y looking both w
ays, they are able to take 

inspiration from
 the past, to dem

onstrate the foundations of identity, and 
gain confidence in their next steps forw

ard. Vintage and antique references 
m

ay be contrasted w
ith – or support – the m

odern-day; and there is a sense 
that by appreciating one’s history, both as a person or a com

pany, w
e build 

value and becom
e m

ore fully shaped and prepared for designing the future. 
Translated into a colour palette, w

e see the reds that reflect our rich heritage, 
but also have a bright contem

porary feel that points to the future.
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the 2016 palette  
revealed

 For 2016 we see a muted and sophisticated 
palette which centres on soft mid tone shades. The overall feeling 
continues to be warm, but with even greater subtlety. Bright colours 
have moved away from primary to something more interesting. Think 
coral, not orange; ochre not yellow and midnight, not blue. This is a 
friendly palette but with a dark, mysterious side.
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